
GLOBAL MISCELLANY

In late 2007, I visited several European players in

the pressure washer industry. (Articles about them began

in December 2007 and will continue in 2008.) Some of

you may be veteran globe-trotters, but this was my 

first venture abroad. I found myself classifying 

everything I encountered into one of two categories: 

similar to or different from what I am used to in the

U.S. Here are some miscellaneous observations.

• Windows—Here was something “different,” and 

apparently a rather good idea. One frequently 

encounters windows of a large, single-pane design. 

They are of sturdy construction, with insulated frames, sealing gaskets, 

and double sheets of glass. The unique feature is a single handle which, 

depending upon its position, allows the window to swing open, French 

window-style, or to tilt open from the top. Furthermore, these windows are 

usually fitted on the outside with sturdy Venetian blinds that can be tilted 

inward/outward or raised/lowered at the touch of a button. Nifty idea.

• Immigration—Mixtures of nationalities have roiled American society 

all the way back to its early days, but that phenomenon isn’t unique to 

the U.S. Walking around small towns in Italy and Germany, one could 

easily perceive that some on the streets were relatively new arrivals from 

other cultures. It was also readily discernable that the new arrivals hadn’t 

quite figured out how to mesh with the established local culture, and the

established order hadn’t quite figured out how to absorb the new arrivals.

• Toilets—Europeans, especially in some countries, seem much fascinated 

with engineering and technology. Yet to this layman’s eye the prevalent 

design of toilet bowls seems to take little account of the principles of 

fluid dynamics. In other words they do not seem to flush effectively. 

Not even as well as the much-maligned one-gallon-per-flush models 

now mandated in the U.S. 

• Medical services—My wife came along on this trip, and while in 

Germany she fell and broke her hip. We rode an ambulance to a local 

hospital, and Linda was brought in via the emergency room.

The truly refreshing aspect of the experience was that no “gate-

keeper” stopped us at the hospital entrance to demand proof of 

insurance or method of payment. The number one concern seemed 

to be attending to the patient’s problem.

Linda was discharged nine days later with still no mention of a bill. 

I went back to the hospital, and they did work up a bill (modest by 

U.S. standards), and simply marked it “pay within 30 days.”

• Inertia effect—After comparing how some products are made and things 

are done on both sides of the ocean, this novice observer was much 

impressed with the “inertia effect”—so much of what surrounds people

in their lives is that way simply because that’s how it was done in the past.
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Jan. 22–25 World of Concrete,
Las Vegas, NV. For more in-
formation, visit www.worldof
concrete.com. 

Jan. 27–30 PACE Paint and
Coating Expo, LA Convention
Center, Los Angeles, CA. For
more info, visit www.sspc.org. 

Feb. 6–9 IKECA Annual Meet-
ing. The Pink Shell Beach 
Resort and Spa, Ft. Myers, FL.
For more information, visit
www.ikeca.org.

Feb. 11–14 The American Rental
Association (ARA) The Rental
Show, Mandalay Bay Con-
vention Center, Las Vegas, NV.
For more information, visit
www.therentalshow.com. 

Feb. 13–16 International Win-
dow Cleaning Association
(IWCA) Annual Trade Show,
Town and Country Resort and
Convention Center, San Diego,
CA. For more information, visit
www.iwca.org. 

Feb. 28–Mar. 1 Pumper and
Cleaner International Expo,
Kentucky Exposition Center,
Louisville, KY. For more infor-
mation, visit www.pumper
show.com.

Mar. 5–6 DeckExpo 2008, 
Orange County Convention
Center, Orlando, FL. For more
information, visit www.deck
expo.com. 

Mar. 26–27 Advanced Manu-
facturing Expo, International
Centre, Mississauga, ON, CAN.

Mar. 31–Apr. 3 Westec 2008
Exposition and Conference, Los
Angeles Convention Center,
Los Angeles, CA. For more in-
formation, visit www.sme.org.

Oct. 5–7 CETA PowerClean 
2008 Trade Show and Conven-
tion, Hyatt Regency Crown
Center, Kansas City, MO. 
For more information, visit
www.ceta.org.
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